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	 ❆ Winter 2010 Reflecting Niagara Escarpment lifestyles & values

www.EscarpmentViews.ca

All aboard! Christmas past at 
Westfield Heritage Village

 

Headed for extinction? Black Bears on the Bruce
 

End of an Amazing Dollhouse Collection
Misty Ingraham’s local harvest combinations

 
Independents Matter! Booklore, Curiosity 
House, and Ginger Press Pick Gift Books
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Escarpment 
Views
Ride the 
Antique 
Lakeside Park 
Carousel

Beauty & 
Creativity 
on Artists’ 

Studio Tours

Publishers’ Day 
in Blue Mountains

❦ Autumn 2011   (September, October, November)

Reflecting 
Niagara Escarpment 
lifestyles & values

Voting Day 
Oct. 6!

Readers Question

Political Parties
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NEW this issue! 
Worth the Visit: 
Foodstuffs

Misty Ingraham’s 
Niagara Wine Tasting

Books for 
Winter Escapes

Nathan Hiller’s photo 
“Under the Weather”

Laugh at Winter – 
Indulge in 
Niagara’s 
Icewine Festival
 
Christmas 
House Tours 
for Fabulous 
Decorating Ideas
 
Picard’s Perfect Peanuts
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Laugh at Winter – 
Indulge in 
Niagara’s 
Icewine Festival
 
Christmas 
House Tours 
for Fabulous 
Decorating Ideas
 
Picard’s Perfect Peanuts

NEW this issue! 
Worth the Visit: 
Foodstuffs

Misty Ingraham’s 
Niagara Wine Tasting

Books for 
Winter Escapes

Nathan Hiller’s photo 
“Under the Weather”
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Niagara’s Organic Winery: Frogpond Farm
 

The Bruce Trail’s 
New Falling Water Trail
 

Touring for 
Artists’ Studios
 

Memoirs of an 
Air Force Vet
 

7 Ways to Prevent 
Caterer Rip-off

 

Beautiful Ball’s Falls
 

Seana McKenna’s 
Tragic Greek Women

 

NEW this Issue! 
Views From Our Readers

 

New book: Animals Just as Intelligent as Humans?
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Tulip Perfection at 
Royal Botanical Gardens

Species at Risk: 
Ontario’s 
Protected 

Rattlesnake

Paul Morin Paints an Escarpment View
Our Annual Celebration of Maple Syrup Festivals

 ❦ Spring 2010 Reflecting the lifestyles and values of people along the Niagara Escarpment
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Buy a Book to Save a Bear

Misty Ingraham on 
Finding Inspiration

Grimsby Wayzgoose: 

about Paper & Print

Young’s Pharmacy
is Worth the Visit

People Passionate

Nominated for 

Halton Hills 
Chamber of 
Commerce 

Entrepreneur of 

the Year Award!

01-09 EV-Spring 2010.indd   1 2/8/10   10:54 AM

w w w. E s c a r p m e n t V i e w s . c a

Escarpment 
Views

Soaring 
Turkey 
Vultures

History & Mystery 
of Ekarenniondi

Special Annual Feature on 
Farmers’ Markets/Local Foods

❂ Summer 2011 (June, July, August)

Reflecting 
Niagara Escarpment 
lifestyles & values

Provincial 

election 2011

Ask party leaders

a question!
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What’s Inside Escarpment Views

PUBLISHER’S VIEW
For 5 years, Escarpment Views has been celebrating Ontario’s 
Niagara Escarpment, designated a United Nation’s Biosphere 
Reserve—intended to serve as examples to the world, of how 
humans can thrive in close proximity to conserved and protected 
wild, natural lands. that requires a delicate mix of sustainable 
development, cultural activities and the conservation of biological 
diversity: it is this subtle blend that we share with our readers. 
Escarpment Views explores the wealth of human and natural 
wonders along the Niagara Escarpment from Fort Erie on to 
Manitoulin island. From large cities like Hamilton and Owen Sound, 
to small communities proud of their agricultural ties, Niagara 
Escarpment communities offer the beauties of nature, and are 
delightful destinations in their own right.

Escarpment Views broadcasts these secrets to a wide, motivated 
audience that loves to act on what they see in the magazine. if you 
benefit from tourism or just want to expand your market beyond 
your local reach, advertising in Escarpment Views will increase 
visits to your location and responses to your offerings – this is the 
feedback we get, time and time again.

Escarpment Views attracts notice on the tables and desks of every 
politician in Canada and in tourism centres and travel hubs across 
the region.  Your advertisement in Escarpment Views will associate 
your company with one of the most respected publications in this 
highly populated and unique geographic area, expose your brand to 
a dedicated audience that acts on their beliefs, and align you with 
our environmentally respectful take on the issues that matter to the 
people in these communities.

Sincerely,
Gloria Hildebrandt
Publisher, Escarpment Views EDITORIAL 

SPONSORSHIP 

OPPORTUNITIES 

Stand out! interesting and unique 

sponsorships of the pink-highlighted 

sections can be arranged. to find 

out more, please contact Mike at  

ads@escarpmentviews.ca

EDITORIAL HIGHLIGHTS

View From the Editor’s Desk: a seasonal 
letter directly from the editor and 
publisher.

Events Along the Rock: Captioned photos 
of community events we’ve attended 
along the Niagara Escarpment.

Photo Features: Select images in a 20-page 
editorial island. Greatly enjoyed by readers!

Landscape Centre Spread: a regular 
photographic feature taken near or 
within the Niagara Escarpment by 
contributing photographers with editorial 
acknowledgement.

Misty’s View: a regular column by 
professional chef, Misty, who encourages 
cooking without recipes!

Seana’s View: Highly-regarded occasional 
column by award-winning actor, Seana 
McKenna, about theatre behind the 
scenes.

Books & Events: Highlights interesting 
titles and a calendar of arts and 
entertainment.

Upcoming Column: Summer 2012, Sean 
James’ digs in to sustainable gardening.

Readers & Viewers: Letters to the 
editors, plus photo submissions of 
readers’ views.

Community Market: Small directory of 
ads.

Foresight: “Catch people doing 
something right.” Our final editorial 
page which promotes positive, forward-
thinking environmental news by focusing 
on the future and less on the past. 
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Get Results: Advertise in Escarpment Views
Escarpment Views is a high-quality, full-colour quarterly that reflects life along the Niagara Escarpment: fascinating people, 
outdoor adventures, natural wonders, unique stores, festivals, cultural events, garden tours, and historical treasures.  

CIRCULATION

25,000 copies printed of each quarterly issue

DISTRIBUTION HIGHLIGHTS
For a complete list of where we’re distributed, please visit: 
www.escarpmentviews.ca/index.php/wheretogetcopies

Politicians in all levels of government: all federal Members of Parliament and 
Senators, all Ontario Members of Provincial Parliament, the Governor General, 
and all mayors, councillors and senior staff of communities along the Niagara 
Escarpment, including: Community a, Community B, and Community C.

Tourism offices: Gateway Niagara, tourism Hamilton, and Ontario tourism Visitor 
Centres in Fort Erie, Niagara Falls and St. Catharines.

Transportation hubs: Chi-Cheemaun Ferry, and tobermory and South Baymouth 
ferry terminals.

Retail Stores & Newsstands: Home Hardware, Kubota dealers, Foodland 
locations along the Niagara Escarpment, Mountain Equipment Co-op, Lee Valley 
tools and the Bookshelf in Guelph.

Agencies: Hamilton Conservation authority, Conservation Halton, Coalition on 
the Niagara Escarpment, Niagara Escarpment Commission offices in Georgetown 
& thornbury.

FESTIVALS & COMMUNITy EVENTS: 
Guelph Organic Festival 

Canada Blooms

Halton EcoFest

Open Streets Hamilton

tour de terra Cotta

Hamilton’s Locke Street Festival

Eden Mills Writers’ Festival

Giant’s Rib discovery Centre Summer Solstice Celebration

Stratford Shakespeare Festival opening night reception for Richard iii (2011)

telling tales Festival, and more!

ANNUAL 
SPECIAL ISSUES
Ask us about our distribution to 
additional places based on the theme of 
each Special Issue. 

Spring: Garden special issue featuring 
Maple Syrup Festival

Summer: Farmer’s Market special issue 
including Up North Cottage Country 
feature

Autumn: artist’s Studio tour issue

Winter: Homes & Holidays issue

... I did the Brampton 
Studio Tour this past 
weekend and when a 
women picked up my 
card she said, “I knew 
you looked familiar, you 
were in the Escarpment 
Views!”  How cool is 
that? I have given out 
many of your magazines. 
Everyone is very 
complimentary.

Benitta Wilcox, Erin

ExTEND yOUR REACH
ask about distributing your promotional goodies at these festivals!

“

”
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Reader & Visitor Profiles
Between our print version readers and website visitors, Escarpment Views offers 
an engaged audience!

DEMOGRAPHICS
• intergenerational: 8 to 88 years old

• High disposable income

• Regular purchases or event attendance as a direct result of an ad

• (data from Bia)

• (Data from Regional Tourism Office on HHI)

• (Holding space for one more bullet)

Ball’s Falls Thanksgiving Festival, Ball’s Falls Conservation Area, Jordan, October 2008.
Photograph by Mike Davis Escarpment Views 14-15 ❧ Autumn 2009

14-15 centerfold.indd   14-15 8/17/09   3:16 PM

Cows graze in June beneath the Niagara Escarpment in Milton.
Photograph by Mike Davis Escarpment Views 14-15 ❂ Summer 2009

14-15 centerfold.indd   14-15 5/13/09   4:04 PM

Protected property owned by Escarpment Biosphere Conservancy on north shore of Manitoulin Island.
Photograph by Mike Davis Escarpment Views 16-17 ❂ Summer 2010

16-17 EV Summer 2010.indd   16-17 5/10/10   11:17 AM

Wintry Badlands, Caledon
By Mike Davis Escarpment Views 16-17 ❆ Winter 2010

16-17 EV Winter 2010.indd   16-17 11/10/10   12:11 PM

Unique tourism destinations and resorts
Organic productsVehicles and services for property ownershipOutdoor recreation gear, photo equipment, binoculars, etc.

OUR 
READERS 

ARE IN THE 
MARKET 

FOR:

I would like to 
congratulate Gloria and 
Brannimir on the latest 
edition of Escarpment 
Views. I have read it 
from cover to cover—
including all the ads! I 
normally dislike looking 
at magazines because 
they are usually so 
cluttered with ads that 
you don’t find anything 
worth reading. Not so 
with Escarpment Views!

Ursula Vielkind, Dundas

“

”

AD SALES REP
Mike davis, accounts Manager: 905-877-9665 ads@escarpmentviews.ca

Escarpment Views is a division of 1826789 Ontario inc.

http://www.escarpmentviews.ca
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Ad Rates & Specifications

SPECIAL GROUP PAGE
Organize eight (8) advertisers to fill a page for only $300 
each! Receive the central banner space for FREE to display 
your group message! ideal for Bias, tourism associations 
and buying groups. Total cost: $2,400

DO yOU HAVE A DESTINATION OR 
EVENT TO SHARE WITH OUR READERS? 
Buy a 1/3 page ad or bigger on a one-year contract 
and we’ll write an editorial “Worth the Visit” feature 
about you.

Size
Specs  
(w x h, 
inches)

With bleeds  
(inches)

1 
insertion

2 insertions 3 Insertions 4 Insertions

buy 1, get 2nd 25% off buy 2, get 3rd 50% off buy 3, get 4th 75% off

1st 2nd 1st, 2nd 3rd
1st, 2nd, 

3rd
4th

double-Page Spread (need info) (need info) $4,299 $4,299 $3,224.25 $4,299 $2,149.50 $4,299 $1,074.75
OBC 7.266 x 9.833 8.486 x 11.111 $2,999 $2,999 $2,249.25 $2,999 $1,499.50 $2,999 $749.75
iFC 7.266 x 9.833 8.486 x 11.111 $2,899 $2,899 $2,174.25 $2,899 $1,449.50 $2,899 $724.75
iBC 7.266 x 9.833 8.486 x 11.111 $2,799 $2,799 $2,099.25 $2,799 $1,399.50 $2,799 $699.75
Full Page 7.266 x 9.833 8.486 x 11.111 $2,399 $2,399 $1,799.25 $2,399 $1,199.50 $2,399 $599.75
1/2 Page Horizontal 7.266 x 9.833 N/a $1,299 $1,299 $974.25 $1,299 $649.50 $1,299 $324.75
1/2 Page Vertical 3.554 x 9.833 N/a $1,299 $1,299 $974.25 $1,299 $649.50 $1,299 $324.75
1/3 Page Horizontal 7.266 x 3.167 N/a $899 $899 $674.25 $899 $449.50 $899 $224.75
1/4 Page Island 3.544 x 4.833 N/a $699 $699 $524.25 $699 $349.50 $699 $174.75
1/4 Page Horizontal 7.266 x 2.333 N/a $699 $699 $524.25 $699 $349.50 $699 $174.75
1/8 Page 2.345 x 4.833 N/a $449 $449 $336.75 $449 $224.50 $449 $112.25
Community Market 2.345 x 2.333 N/a $199 $199 $149.25 $199 $99.50 $199 $49.75

1/4 Horizontal 1/8 PageFull 1/2 Horizontal

1/3 Horizontal Community 
Market

1/4 Island 1/2 Vertical

issue
Booking 
deadline

artwork 
deadline

Street date

Spring January 25 February 1 March 1
Summer April 24 May June 1
autumn July 25 august 1 September 1
Winter October 25 November 1 december 1

DEADLINES

terms: Prices exclude HSt. Payment must be received three weeks prior to print date.

INSERTS
Reach a willing, interested audience for just 18 cents per insert. 
Each insert will be viewed by readers who choose to take our 
magazine. Compare this to direct ad mail – often unwanted by 
the recipient – would cost a minimum of 52 cents per copy to 
reach the same size audience.

http://www.escarpmentviews.ca
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Expand your reach to our growing online audience! Your monthly ad will include a 
direct link to your website, engaging potential customers with just one click.

Website ad specifications: 200 x 200 pixels.

terms: Prices exclude HSt. Payment must be received 
three weeks prior to print date.

Web Advertising Opportunities

WEBSITE STATISTICS 

(AS of MARch 2012)

Other

China

Romania

Germany

UK

Spain

Canada

US

VISITORS By 
COUNTRy

32% US

30% Canada

19% Other

5% Spain

4% UK

4% Germany

3% Romania

3% China

182 
unique visits per day (average)

 2000+
unique visitors per month (average), 
generating 2.2 visits each per month

Mondays  
& Fridays 

at 9:00 am receive highest traffic

WEB RATES
Monthly 1x 2x 3x

Price $125 $200 $250

NA

5%

Avg

3.5

30–60

minutes (average) 
spent on website per 
visitorOver 5% of 

monthly 
visitors 
spend 30+ 
minutes 
on the 
website

http://www.escarpmentviews.ca
http://www.escarpmentviews.ca
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Advertisers love us!

“Tourism Burlington 
loved your spring issue of 
Escarpment Views and the 
great features on RBG and 
Crawford Lake. Would it be 
possible to get a PDF of both 
of these articles to upload 
to our website?  It would 
help us promote group 
tours to these locations as 
these tell a wonderful story. 
Also we would be happy to 
be a distribution point for 
your magazine at our visitor 
information centre. It is open 
7 days a week and attractions 
thousands every year. Thanks 
for your consideration.”

– Pam Belgrade, Executive 
Director, Tourism Burlington

“...We have seen an 
increase in sales that 
was directly related 
to advertising in 
Escarpment Views... 
Thank you.” 
– Lorraine Roberts, 
Plant Paradise 
Country Gardens

“In one of the Escarpment 
magazines...there is an ad 
for Eco Adventure Tour at 
Scenic Caves in Collingwood. 
It looks really neat, so I 
went onto the website and 
checked it out, and we are 
going to do it this summer. 
I would never have known 
about it if I hadn’t seen it in 
your magazine.”
– Robyn Pyrczak, Rockwood

I have just read this month’s issue of 
Escarpment Views and love the variety of 
articles. The article about the local farm 
markets was extremely well written. I 
appreciate the authenticity of the article and 
am excited to share it with my vendors… I 
had a bus tour from London come through 
the market last Saturday and made up bags 
for the visitors which included back issues of 
Escarpment Views magazines. I still give them 
out when I can! Thanks again,

– Caroline Merritt, Market Manager 
   Ottawa Street Farmers’ Market

“Congratulations! 
Escarpment Views is 

terrific. Bet you don’t have any 
problems selling ad space to the 

regional governments, the conservation authorities and local businesses. One look 
at the magazine and they’ve got to 

know you’ve got a winner.”
– Peter West, Oakville

“a 
couple told 

me that they were from 

toronto and came to the 

Brewhouse because they saw 

our ad in Escarpment Views.”

– Jamie Leder, Collins 

Brewhouse, ancaster

Greg Brand, 

a furniture maker 

in Campbellville, who 

advertised in Escarpment Views, 

reports that the first customer 

in his store the week after the 

magazine was mailed out, came to 

his store from ancaster after 

seeing his ad. She bought 

two pieces.

“

”
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